
    ANNUAL REPORT FY 2019 

 Hosted two annual restaurant walks, The Heart of Pacific 
Beach Restaurant Walk and Coast of Pacific Beach  
Restaurant Walk, attracting over 600 customers to 40 
participating restaurants. 

 .produced Pacific Beach Tuesday Farmers’ Market to  
increase awareness of using local products and promote 
foot traffic into the business district. 

 Generated Holiday Shop Local Campaign discount card and 
mailed to 1000 Pb Residents.  invested in promoting local 
retailers, seasonal window decorating, and National Shop 
Small Campaign. 

 Produced 9th Annual Christmas on Crystal Pier Tree 
Lighting Event and illuminated Crystal Pier for the  
holiday season and adorned the pier with wreaths  
decorated from PB Businesses to promote community 
Identity  

 Produced Pacific beach holiday parade and Sponsored San 
Diego Santa Run bringing over 4,000 santas and spectators 
into the district. 

 Presented 7th Annual Bikes, Boards and Brews to work 
with local PB businesses to promote rising local craft 
beer industry involving over 30 local businesses and  
exposing them to over 500 participants. 

 Produced Monthly e-newsletter distributed to over 1,200 
email recipients every month including business  
spotlights, news and resources for local business 
community. 

 Hosted 2nd annual Lord of the wings fundraising event 
and competition.  

 

Business Vision and Leadership 
 Facilitated the Pacific Beach Hospitality Group to increase 

awareness and organization of responsible hospitality 
network in area.  

 Hosted two Hospitality Clean Up days with over 100 vol-

unteers from local bar and restaurant businesses. 

 Facilitated Pacific Beach Special Events Committee which 
reviewed new and annual PB events and provided forum 
for community input for those seeking it. 

 

 

CLEANING AND BEAUTIFICATION  
 Continued Pacific Beach Clean and Safe program, Provided 

cleaning and maintenance services including graffiti  
removal, Trash Abatement, sweeping sidewalks and debris 
removal 6 days a week throughout the district. Collecting 
over 8000 bags of litter. 

 Provided 40 hours a week of safety ambassador  service 
throughout the district to address nuisance behaviors  
Including trespassing and loitering.. 

 Homeless outreach: Contracted with PB Street Guardians to 
provide  
employment for 
unhoused  
residents. And 
Referred over 30 
unhoused  
individuals to 
outreach  
services. 

 Partnered 

with SD City  
Attorney’s 
Neighborhood 
Prosecution Unit 
to enhance and 
manage Beach 
Area Community 
Court resulting 
in over 1,398 
hours of commu-
nity service. 

 Partnered 

with SD City Attorney’s Neighborhood Prosecution Unit to 
implement Instant Justice providing 96 hours of community 
service. 

Marketing, Communications,  
Promotions and Events 
 Celebrated and produced the 21st Annual Pacific BeachFest 

attracting over 50,000 visitors to Pacific Beach and 
promoting over 150 neighborhood businesses and artists. 
Highlighting Pacific Beach at a national level 

 Steadily increased social media presence. 

 

 

GO TO  

PACIFICBEACH.ORG 
TO SIGN UP FOR OUR 

MONTHLY DIGITAL 

NEWSLETTER AND  

RECEIVE UPDATES ON 

PB 



 Participated in RADD Designated Driver Awareness program  
 In Cooperation with Beautiful PB, PB Planning Group and 

other government and community groups participated in   
facilitating Pacific Beach Eco District, implementing Eco-
District principles into programming, hosted Traffic and 
Parking Management Committee. And represented commercial 
corridors in region wide planning initiatives. 

 Advocated for increased pedestrian and bicycle safety   

initiatives within high traffic areas of the district.  
 

Organization  
 Held annual board member elections  

 Produced Annual Awards Dinner and Casino Night Fundraiser 
for Business Members and Community Partners, recognizing 
outstanding businesses and volunteers in the community. 

 Represented Pacific Beach Business Community at local and 
regional community meetings and appropriate events     
including representation at PB Town Council, PB Planning 
Group, San Diego BID Foundation Community Collaborators and 
Beautiful PB 

 Continued to coordinate and advocate for small business 

membership, and connect citywide programs to members  
including, financing options, Public Right of Way Permits and 
Store Front Improvement Program. 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
Income 
BID Reimbursement   $173,096 
Special Events   $222,717 
Grants– non event   $27,869 
Beach Area Community Court $20,235 
Farmers' Market   $125,021 
Misc. & Commission   $92,751 
 
Total     $661,689 
 
 
 
Expense 
Admin/Staff    $144,700 
Special Events   $155,875 
Promotions    $21,560 
Cleaning and Beautification  $121,680 
Farmers' Market   $81,368 
Organization    $112,627 
 
Total*         $637,810 
 

 
Income

  BOARD OF DIRECTORS 2019-2020 
Tim Pruesener, President  
iCatch Marketing 
 
James McGuirk, Vice President   
G4 Strategies 
 
William Ramirez, Treasurer 
PB Shore  Club/The Fish Shop 
 
Eric Marenburg, Secretary  
San Diego Running Company 
 
Amber Lighty,  Past President 
Catamaran Resort   

  Brian Dunlap   
 The Mad Beet    
   
 John Anderson 
 Maverick's Beach Club 
  
 Mark Morris    
 Oasis Architecture  
  
 Joseph Bartling 
 710 Beach Club 
 
 
 

Anthony Kruk 
Hoboken Pizza 
 
Renee Waddell 
Dolce  Italian Ice 
 
Randall Engstrom 
Randall's Sandals 
 
Brian Curry 
Fitness West 

*Audited financial documents are available by request. 

Organizational Financials  


